
Social Media Basics For

Non-Profits



Hi! I’m Brian



Lots of 

Questions!



Understanding The 

Basics



The Online Marketing Mix

Immediate 

Impact

Long Tail

Impact

Website

Blog posts

Videos

E-newsletters



Maximizing Your Channels

 Many social media channels 

have multiple content delivery 

options

 Instead of starting a new 

channel, expand on the ones 

that you already use



Hot Tip

Don’t spread yourself too thin. If 

something isn’t working, get rid 

of it.



How do social media 

channels know so 

much about us?
How does Facebook know so much about me?



We’re playing on 

their turf. They make 

the rules. They 

collect the data ($$).



All About Algorithms

 Every social media channel 

relies on an algorithm to 

determine who sees what

 While companies will offer 

hints and suggestions about 

their algorithms, how they 

actually work is a secret

 Algorithms are constantly 

evolving and changing



All About Algorithms

The basics…

 Who you are connected with

 What you do on the channel

 What content you engage with

 What your connections do

 Your history on the channel



Example: Facebook’s Goal

 Serve people the most 
relevant information

 People engage with that 
information and want more

 People stay on the channel 
longer because they are 
informed and/or entertained

 The longer someone stays on 
the channel, the more ads 
they’re exposed to

 The more ads that are clicked, 
the more money Facebook 
makes



Increasing Reach



Start with a 

Strategy

 Identify goals

 Have a 3rd party look at your 
posts, channels, etc.

 Do a deep dive into the data

 Create audience profiles

 Review how resources are 
allocated

 Cut the fat

 Regroup, refocus, and move on

 Repeat on a regular basis



80%

Content

20%

Delivery



Content Creation

 Consider both horizontal and 

vertical photos and videos

 You don’t need to be perfect

 Keep your overall goals and 

audience in mind

 Content creation is an 

audience-centric activity

 Create content workflows

 Play to your strengths



Posting Best 

Practices

 Provide enough information to grab 

attention

 Include a compelling graphic or 

photo

 Include a next step (link, request for 

feedback, etc.)

 Reply to comments

 Be informative, helpful, and useful



Hot Tip

Sharing relevant content

+

Being consistent

=

Increased social media reach



Common Mistakes



Social Media 

Isn’t Free

 Social media has become a 

paid game

 Organic growth can still be 

achieved but it is increasingly 

difficult

 Most successful businesses on 

social media have a content 

and advertising budget



Most Common 

Problems

 Don’t make it all about you

 Social media and content 

creation are audience-centric 

activities

 Information needs to be 

packaged and delivered based 

on your audience

 Don’t make social media 

convenient for you, make it 

convenient for them

 Does your 9-5 schedule work 

with you audience?



Marketing Events



Marketing 

Events

 Time = flexibility

 Think about the decision-

making process

 Multi-channel approach

 Generally, 2-3 waves for 
ticketed events

 Don’t forget about post-event 
activities



Marketing 

Events - Tips

 Get something online ASAP

 Don’t wait to launch

 Leverage partners through 
content toolkits

 Track as much as you can for 
future learnings

 Be smart with your budget



Hot Tip

“Raise awareness, attract donors, 

and recruit new volunteers using 

Google search ads.”

Google.ca/grants



Tools To Consider



Descript.com



Repurpose.io

Helps you reuse, repurpose 
and recycle your social media 
content

Workflows can be created to 
automatically post based on 
triggers

Easy to use



Trends.Google.com 



Merry Christmas!



Final Thoughts



$
25%

$
75%

Website
Content &

Advertising

Reevaluate

Budgets 



Diversify…



There’s More 

Than Facebook



Don’t Forget 

About Google



E-Newsletters



Strongcoffeemarketing.com

brian@strongcoffeemarketing.com

YouTube.com/@Strongcoffee
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